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“SEO is Dead. 
Again.” 

(no it isn’t…yes it is…no it isn’t) 



Who Am I?  



Old School 
SEO 
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Old School SEO 

Keyword Stuffing: 
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You Know Your SEO is Old School 
When… 

• You’re still cloaking and hiding 
popular keyphrases in black 
font in your black background 
(that have nothing to do with 
your site) 

• You’re analyzing keyword 
density 

• Your linkbuilding strategy 
solely involves leaving 
comments on other blogs  



Old School SEO 
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•Stuffing meta description 
and keyword fields with 
keywords 
• Worrying excessively about 
dofollow and nofollow links 
• Worrying too much about 
pagerank 
 

 



Old School SEO 
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•You work in a bubble and 
don’t reach out regularly 
to authority figures, 
influencers, colleagues, 
fans or a community 
•You’re not a Google 
Analytics/Google 
Webmaster Tools Fanatic 
 

 



2012 SEO: What 
Should You Be 

Doing? 
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2012 SEO – What Should You Be Doing? 

• Adopt and adapt (and try to keep up!) 

• Build a blog/website that people want to 
link to 

• If your focus has always been content and 
quality, there will hardly be anything to 
change 
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2012 Tips and To Do’s 

• It’s All About the Title 

• Become One with Keyword Research 

• Understand Linkbuilding 

• Social Strategies 

• Conversions 

• Blog Promotion 
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2012 Tip: It’s All About the Title 

• You have to have a good 
title  

• Don’t try to be clever or 
cute 

• Social media friendly 

• Serve up a different title 
tag 
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2012 Tip: Become One with Keyword 
Research 

 

 The right keyword 
research will help you 
easily reach your 
market at the exact 
moment they’re 
searching for what you 
offer 
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2012 Concept: Linkbuilding 

• You can’t live in a bubble 

• Make news or make 
friends 

• Think of linkbuilding as 
“community building” 
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2012 Concept: Social Strategies 

• Going forward, your “Social Media Rank” 
will be even more important than PageRank 
ever was. 

• Every Facebook share, Tweet & Retweet, +1, 
etc will play a role in how well your pages 
rank in the major search engines.  

• And even more important? Your Click 
Through Rate in the search results. 
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Social Strategies 

Image: Marketing 
Easy Street 
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Social Strategies: To Do 
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Image: 
http://blog.kissmetrics.com 

• Make sure you have social 
media buttons on every page 
of your blog/website so that 
your readers can easily share, 
like, tweet, stumble or vote-
up your content FOR you.  

• Keep an eye on Google+ and 
Pinterest 

http://blog.kissmetrics.com/


What’s the purpose behind SEO, 
anyway?  

• Really, if you’re going to spend 
the time doing SEO and 
getting traffic, you really need 
to know what the call to 
action is. What do your want 
your audience to do?  

• How can you get them in your 
sales funnel?  

• What’s next? 
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2012 Concept: Blog Promotion 

• You can’t launch content 
and hope for the best in 
2012; you have to actively 
get out there and promote 
your content and ideas 

• If you’re proud of your work 
that shouldn’t be a 
problem.  
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Final Words: How to Get Started with SEO 
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What else would you add 
to this list? 
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Jenny Munn, Freelance Copywriter 
Author, How to SEO Your Site: A DIY 

Guide for Small Business Owners 
 

Website: www.JennyMunn.com 
Blog: www.JennyMunn.com/blog  
Email: Jenny@JennyMunn.com 
Twitter: @jennymunn 
LinkedIn: http://www.linkedin.com/in/jennymunn 
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