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“SEO is Dead.
Again.”

(no itisn’t..yes itis...no it isn’t)
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OLD TESTAMENT




Keyword Stuffing:

Old School SEO

Search engine optimization

Find search engine optimization services. We are a search
engine optimization business. Why not talk to an
experienced search engine optimization company? We can
write organic copy for search engine optimization. Talk to us
if yvou need us to write search engine optimization organic
copy. Do you need to find a freelance search engine
optimization writer? Speak to a search engine optimization
copywriter. We offer copywriting search engine
optimization. Professional search engine optimization
services offered through this site.

Affordable search engine optimization can be found through
this site. Get a search engine optimization quote or search
engine optimization quotation. Ask us for search engine
optimization prices and we will be happy to help. Need to
know cost of search engine optimization? Please contact us.
Get a quote for search engine optimization. Please contact
us about charge for search engine optimization and search
engine optimization charges.

Honest Review Of The Copywriting Crash Course

LOGGE CTOEER 5, 2

LOGGER onOC

1f you prefer a comprehensive guide to copywriting, then I would

recommend you The Copywriting Crash Course. Nothing is easier to show
vou copyvwriting or reinforce that which vou already know about copywriting
than this.

However, if you prefer a nice little reference to help keep in your desk which
will help you will find specifics of copywriting quickly, however would
recommend this. Unlike the other, this kind of book is much more about
supplying you with recommendations on copywriting. It's not at all meant to
be an exhaustive reference on copvwriting.

This book is additionally published by John L. Anghelache, but unlike his
comprehensive copywriting guide, this book is a bit more of your quick

reference. You'll learn valuable tips, tricks, strategies and secrets for creating
ads and promotions that produce consistent profits. Youll also get a bonus
audio report, critique coupon and more.

The beauty of copywriting is the fact that a lot of the main principles that
worked yesterday will work today. The principles cutlined on this book are
timeless and always effective. That is what makes it such a valuable desk

reference.

However, if vou need info on writing copy for the internet, An excellent

opportunity you look elsewhere. The knowledge the following is dated, also it

goes back to if the internet was young instead of as graphical since it 1s today.

Still, this can be a nice book to possess on your desk when you wish to know
something quickly about copywriting or you need inspiration.

There’s still a lot of valuable information with this book The Copywriting
Crash Course though, so you definitely desire to read it. The truth is,

nonetheless the internet remains to be deeply influenced by direct response

copvwriting, so you still need to find out these principles.

The bottom line are these claims book The Copywriting Crash Course is a

great crash course in copyvwriting. After you have this secret in your

possession: you may never concern yourself with writer’s block again... vou'll
slash writing time by at least half... your ads will be up to 300% more

effective... vou will know how to model success to put the odds on your side...
and... you will have a repeatable process for crafting the most powerful direct
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You Know Your SEO is Old School
When...

* You’'re still cloaking and hiding
popular keyphrases in black
font in your black background
(that have nothing to do with
your site)

* You're analyzing keyword
density

* Your linkbuilding strategy
solely involves leaving
comments on other blogs




)

Old School SEO
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*Stuffing meta description
and keyword fields with
keywords

* Worrying excessively about
dofollow and nofollow links
* Worrying too much about
pagerank

What SEO Looks Like
in 2012
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*You work in a bubble and
don’t reach out regularly
to authority figures,
influencers, colleagues,
fans or a community
*You’re not a Google
Analytics/Google
Webmaster Tools Fanatic

What SEO Looks Like
in 2012



2012 SEO: What
Should You Be
Doing?
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2012 SEO — What Should You Be Doing?

* Adopt and adapt (and try to keep up!)

* Build a blog/website that people want to
ink to

* |f your focus has always been content and
quality, there will hardly be anything to

change 2012

What SEO Looks Like
in 2012
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2012 Tips and To Do’s

* |t's All About the Title

* Become One with Keyword Research
* Understand Linkbuilding

e Social Strategies

* Conversions

* Blog Promotion
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2012 Tip: It's All About the Title

copyblogger headines

* You have to have a good
How to Wite Magnetic Hgadfiﬁff : ‘(;Aopyblogger t i t | e

opy jger
our headline 15 tha fust, and perhaps only, Mpression you make on § prospectve
der Without a compelling promise that tums a browser into a reader. the ..

 Don’t try to be clever or
Youbestiv o b . g o e o ks s e cute

10 Sure-Fire Headline Formuias That Wark | Copyblogger
o e

pyl 1icadine L L4 L
Let's move beyond those common headline formulas you see over and [ ) | m e d a fr e n d I
over, and add soma new blood Lo your sttantion-grabting arsena SOCIa I I
Youws Free A Cheat Sheet for Writing Blog Posts ... - Copyblogger

e @ S@rye up a different title

ith 2 Sow exampies and thoughts on what m

Headlines | Copyblogger
tor Jon Morow e

i's Killer Headlines week &t Copyblogger! Our guest edior rrow will be
delivenng up greast content for you all week on how to weite headlines that get ...

How to Write Headlines That Work | Copyblogger
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2012 Tip: Become One with Keyword
Research

The right keyword
research will help you
easily reach your
market at the exact
moment they’re
searching for what you
\ | offer

Be one with
the Data!
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2012 Concept: Linkbuilding

© I Love My ° You can’t live in a bubble
D Computer * Make news or make
Because friends
Wy Friends  « Think of linkbuilding as
ve In It “community building”
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2012 Concept: Social Strategies

* Going forward, your “Social Media Rank”
will be even more important than PageRank
ever was.

e Every Facebook share, Tweet & Retweet, +1,
etc will play a role in how well your pages
rank in the major search engines.

* And even more important? Your Click
Through Rate in the search results.

What SEO Looks Like
in 2012




Social Strategies

Start:

Quality content
gets published

Content
gets
editorial
shares,
links
Cycle of how
social supports SEO
Site gains
subscribers
Image: Marketing
Tt R e T Thriving community Easy Street
as by-product supporting site
of community grows
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Social Strategies: To Do

— * Make sure you have social
ﬁ 2 media buttons on every page
)= of your blog/website so that
your readers can easily share,
like, tweet, stumble or vote-

up your content FOR you.

Image: * Keep an eye on Google+ and
http://blog.kissmetrics.com PI nterest
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What’s the purpose behind SEQ,
anyway?

e Really, if you’re going to spend
the time doing SEO and
getting traffic, you really need
to know what the call to
action is. What do your want
your audience to do?

.
Vis_it

Explo"re

Interact

Cooral * How can you get them in your
sales funnel?

e What’s next?
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2012 Concept: Blog Promotion

You can’t launch content
and hope for the best in
2012; you have to actively
get out there and promote
your content and ideas

If you're proud of your work
that shouldn’t be a
problem.
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Final Words: How to Get Started with SEO

The SEO Pyramid

Far optimal results, start with a

strong base, and build your way up.

SOCIAL

On-Site User
Engagement Features

Social Media & Viral Marketing

LINK BUILDING

Manual Requests & Link Creation

scalable, Content-Based Link Strategies

KEYWORD RESEARCH & TARGETING
Keyward Brainstorming Term/ Phrase Selection

On-Page Targeting - Titles, Metas, URLs, H1s, Text, Internal Anchor Text

ACCESSIBLE, QUALITY CONTENT
Unigue Text Content Eat Accessiblity URL Structure

Internal Link Architecture Sitemaps server Response Codes

Created by Rand Fishkin of
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What else would you add
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to this list?

Jenny Munn, Freelance Copywriter

Author, How to SEO Your Site: A DIY
Guide for Small Business Owners

Website: www.JennyMunn.com

Blog: www.JennyMunn.com/blog

Email: Jenny@JennyMunn.com

Twitter: @jennymunn

LinkedIn: http://www.linkedin.com/in/jennymunn
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