
Training 

Most Important Notes: 

 2 factors for SEO: on-page, off-page 

 Google wants original, unique, useful content 

 Must include the keywords in the headings, sub-heads, and copy without going overboard or 

sounding spammy 

 Don’t forget your CTA on every page 



 



 



Title Tag/Meta Description 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Stop – Let’s Take a Trip to the SERPS 

SERPS – search engine results page(s) 

Step 1: Log out of Google 

Step 2: Google primary keywords; become familiar with: “SEO consulting” 

 Title tag and meta description combo 

 The URL of the page landed on – home, about, services, product, services 

 The competition – true competition, media, directory/listing, influencer, etc. 

Step 3: Become familiar with the SERPS 

 



Writing Title Tags - Tips 
 

 

 

 

 

 

 

 

 

 

 Use enticing and descriptive language 

 ALWAYS include your primary keywords, secondary if you can 

 Write unique title tags for each page 

Meta Description – Copywriting Tips 
 

 

 

 

• The size of a tweet – 140-150 characters 
• 1-2 sentences that succinctly summarizes what that page is about 
• Use engaging, descriptive language 
• ALWAYS include your primary keywords, secondary if you can – frontload when possible 
• Write unique descriptions for each page 

Tip: Google your keyword to see what your competition is/get ideas for what to write  

• 60 characters 
• Front load your keywords – this is VALUABLE real estate; put your name/brand at the end 

• “lip balm” example 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Layout of a Page 

 

 

 



 

SEO Copywriting – Tips & Tricks 

Awkward Keywords 
 Copywriter Atlanta 

o Jenny Munn, Copywriter: Atlanta-Based Professional Writer Serving Small Business 

Owners 

 Marketing conference Atlanta 

o Looking for a great marketing conference? Atlanta has a plethora of interesting events, 

but one in particular, WordCamp  Atlanta is the best.  

 Insurance iphone 

o We understand you want to do your research to find the best insurance. 

iPhone users won’t shy away from paying well to protect their beloved gadget (as long 

as they’re getting the best value….) 

 



Rule of Thumb 
• Use keywords in bullet points 

• Aim for 350 words per page 

• Internal links VERY important (combo of 

Keyword rich + normal “click here”) 

• URL should contain the keyword 

 

 

 

 

 

 

 

 

 

 

 



SEO Copy Template & SEO Plugin 

 

 

 
 



New Copy vs Existing Copy 

 

 


