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Introduction: 
A link is like a vote for your site. If a well-respected site links to your site, then this is a recommendation 

for your site. If a small, unknown site links to you then this vote is not going to count for as much as a 

vote from an authoritative site. Still, if you can get a large number of these small votes, they really can 

make a difference. This is why, in the past, SEOs would try to get as many links as they could from any 

possible source. 

Google does NOT want “linkbuilding” to exist. They want businesses to attract links naturally due to 

their normal course of business, because they are doing great things, and because they are putting out 

great content or doing things that naturally attract links. 

However, many SEOs, marketers, etc. still do what they can to “help” links along or make links happen 

faster. Some tactics are good, some are outright banned, some are no longer effective, etc.  

Linkbuilding is one of the top reasons websites get penalized in Google, and that there are so many 

algorithm updates.  

Linkbuilding: an endorsement back to you, and is an indicator of the company you keep 

Linkbuilding 

Who: 
 Other website owners, marketers, bloggers, trade publications, media, journalists, business 

owners, etc. 

 You and anyone in your business 

What: 
 2 types of links: 

o Follow 

o “nofollow” 

 Never, NEVER buy money or exchange any good or service of commercial value for a link 

o Example, paying a blogger to write a blog about you and paying to get a link - nofollow 

o I’m not saying not to do this….just that you need to make sure if commercial value is 

exchanged the link be “nofollow” and know that you will gain exposure and brand 

benefits, but not SEO benefits 

Where:  
 Any other relevant, authoritative site that might link back to your site 

When: 
 See below  



Why: 
 Linking that occurs as a natural part of the business 

a. Business being out there in the community 

b. Other marketing endeavors that naturally attract links:  

i. Groupon 

ii. Speaking gigs/bios 

iii. Press release/PR campaign 

How: 
 Membership in an organization/association/community: BBB, Chamber, etc.  

 Causes  - http://www.businessforafairminimumwage.org/, http://earthcraft.org/find-an-

earthcraft-professional/39-find-an-earthcraft-builder, 

http://www.truckersagainsttrafficking.org/  

  Speaking: getting a link back when mentioned on the organization’s site or submitting a bio 

with a link back to your site 

 Guest blogging: getting a link back in the body copy or bio (be very careful of this tactic as 

Google has been very vocal about manipulating this in recent times) 

 Writing great blog posts with awesome content: 1) optimizing and 2) promoting 

 Running an online campaign or doing something else that might generate buzz or viral interest 

o “oops” awards 

 Local SEO: citations 

o Yelp 

o Kudzu 

o Topix.com 

o Showmelocal.com 

o Angieslist.com 

 Getting PR/media exposure 

 Sponsoring an event 

 Great content + outreach 

o Infographic (see example below)  + outreach to relevant website owners 

Linkbuilding Tactics That Are Outdated 
In the past, the goal used to be about quantity (hundreds/thousands of backlinks a month) over quality. 

Now, getting a handful of quality, genuine links a month trumps any low quality/high quantity 

linkbuilding PERIOD. 

This is the “Penguin” update. 

http://www.businessforafairminimumwage.org/
http://earthcraft.org/find-an-earthcraft-professional/39-find-an-earthcraft-builder
http://earthcraft.org/find-an-earthcraft-professional/39-find-an-earthcraft-builder
http://www.truckersagainsttrafficking.org/


There is a LOT of bad, outdated 

information out there. Stay 

updated and read the latest on 

backlinks and linkbuilding. 

 Reciprocal linking 

 Buying sponsored links 

 Guest blogging 

 Low-quality directory links 

 Overseas linkbuilding 

 Submitting low-quality 

press releases to low 

quality sites 

 Low-quality blog 

commenting 

 Article marketing 

 Hidden text links 

 Be VERY weary of anchor text 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://plus.google.com/_/notifications/emlink?emr=06159668732331519318&emid=CPDlyf-j4b0CFc5V3AodUF4AAA&path=/111588754935244257268/posts/dRjWiVtTkrA&dt=1397523301244&ub=63


Easy Wins 
 Internally linking 

 Pursuing competitor links 

 Reclaiming brand mentions with no link 

 Ego bait: blog about someone, or “interview” targeted people. Goal is to get social media signals 

and possibly a link back 

 Link-worthy content creation: 

o Blog post 

o White paper 

o Infographic 

o Video 

o Resource page 

o Downloadable checklists 

 What others do: make friends or make news: 

 Create content around a relevant day of the year: http://www.daysoftheyear.com/  

Additional Resources 
 http://pointblankseo.com/link-building-strategies 

 http://www.seomoz.org/blog/10-extraordinary-examples-of-effective-link-bait 

 http://www.seomoz.org/blog/99-ways-to-build-links-by-giving-stuff-away-and-improve-your-

brand-too-14029 

Outreach example: 

 
 Outreach always starts with a GREAT piece of content first 

 Follow-up 2-3+ times is critical and needed -> just part of the process 

 Write customized emails and only target relevant webmasters/business 

owners/marketers/bloggers 

http://www.daysoftheyear.com/
http://pointblankseo.com/link-building-strategies
http://www.seomoz.org/blog/10-extraordinary-examples-of-effective-link-bait
http://www.seomoz.org/blog/99-ways-to-build-links-by-giving-stuff-away-and-improve-your-brand-too-14029
http://www.seomoz.org/blog/99-ways-to-build-links-by-giving-stuff-away-and-improve-your-brand-too-14029


Linkbait Resource Page 

 

Ongoing Link Maintenance – Why Is this Important? 
 Quarterly or every 6 months 

 Gives you an idea of who is linking to you, what is working 

 Make sure no one is doing a “negative” SEO campaign or that you’ve been spammed 

 

 

 

 

 

 

 

 

 

 

 



How: 

 

 

 

 

Best practices: review links  

 every quarter to see what links you’ve gotten 



 Every month – check “referring sites” to see what other websites have linked to you that bring 

you traffic 

 Pick 5-10 links your competitor has gotten that you think you can get 

o Create a plan to pursue those links 

 Being aware – “Think of the Link” 


